
“I Don’t Do Social Media.” 
While I think I understand not only what people mean by the statement, “I don’t do 
social media,” and at least to some degree, why they might feel and act accordingly, is it 
really true?  “Social” simply means having to do with society; and “media” is a means of 
communication.  I presume people making such statements communicate with society 
in ways that don’t involve an internet connection, so it is really the “means” of 
communicating via “social media” platforms such as Facebook, Twitter, Instagram, etc. 
to which they are opposed and thus avoid.  (In some cases, this aversion is to 
“technology” in general, and these methods of social interaction are just a casualty.) 
That’s all well and good.  I get it.  Many things that are done, said, and shown “on the 
Internet” and through these platforms of “social media” are not good, or even close to it.  
But may I ask a question: Can not the same be said for other forms or platforms for 
social interaction?  Do “bad” things occur and are they made public or “shared” on 
television, in newspapers, in movies, and even in direct/personal contact with “society” 
in grocery stores, barbershops, work environments, family gatherings, etc.?  Of course 
they do and are!  “Yes, but I can turn the television off or change the channel, I don’t 
have to read ALL of the newspaper, I can leave the store/barbershop/work/etc. when 
they do.”  And you can just as easily leave or avoid “bad things” on Internet social media 
platforms as well.   
People are people, and as such, will say and do unkind, ungracious, and downright 
mean things to one another regardless of the platform for their social interaction.  For 
instance, a guy pulled out in front me recently.  I slammed on the brakes and skidded to 
a stop (the pavement was wet) just short of his driver’s-side door. He looks right at me, 
and then provides a “social” gesture that was NOT a friendly wave of apology.  
Short of complete isolation from society, you’re not going to be able to avoid decidedly 
“unsociable” people, or their actions- nor should you…. 
Interacting with society, through whatever media or means, is the only way to help or 
improve it.  Please consider: 

• Jesus did not isolate Himself from sinners, He ate and spent time with them, 
Matthew 9:10-13.   

• While on so-called “missionary journeys,” though Paul customarily went first to 
the synagogues (Acts 17:1-3), he also sought out the public places where people 
gathered, exchanged ideas, and interacted socially, Acts 17:17.  Some of these 
“ideas” were, from a spiritually enlightened perspective, silly, moronic, and either 
were or promoted out and out idolatry. But he went to where the people were, 
and entered and engaged them in the areas of public discourse regarding the 
nature of God, and our interaction with Him and one another. 

• We must “let your light shine before men in such a way that they may see…”  
Matthew 5:16.  But “lights” that are shown only in already well-lit places (like 
church buildings) don’t provide much illumination to those in darkness.  

• We cannot and will not persuade people of the truth and value of the gospel 
unless we reason with them, and we may well have to go where they are to do 
so, cf. Acts 17:7; 18:4; 19:8-9.  Question: Are people in need of the gospel on 
social media? 

Can the Internet and social media be a “bad place” and have detrimental effects on our 
spiritual well-being?  Of course!  And care must obviously be taken to be sure we are 
engaging and attempting to share the gospel and convert the lost without becoming one 



of them!  But remember Paul’s admonition to the Corinthians as well, “I wrote to you in 
my letter not to associate with immoral people. I did not mean the immoral people of the 
world, or with the covetous and swindlers, or with idolaters; for then you would have to 
go out of the world,” 1Corinthians 5:9-10.   
Yes, there are bad things on social media, and bad people there who say, do, and 
display these things using that platform.  Be careful, but remember that the benefits of 
the gospel’s “light” are for those still in darkness too.  Print, radio, and television have 
long been media platforms that have been utilized to promote evil and ungodliness.  But 
these same media outlets for social interaction have ALSO been used to spread the 
gospel, as well as the good and godliness that come from it.  Social media has both 
dangers and opportunities.  Let’s be aware of both sides of this dichotomy, and use it 
wisely to the glory of God and the spread of the gospel and its benefits. (Philip C. Strong; 
Southport Church of Christ; 7202 Madison Ave, Indianapolis, IN 46227; online at southportcofc.org; email to 
mrpcstrong@hotmail.com) 


